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4 Water Marketing Strategies

The efforts of the Project Team are broader than just exploring the 
Utah Water Banking Act. The goal of the Statewide Water Marketing 
Strategies Report is to distill the lessons learned from the Pilot 
Projects into actionable guides, templates, and tools to help with 
water marketing in general. 

As part of this effort, the Project Team has learned that for many 
water users, the process of starting to explore water marketing 
activities can be overwhelming. This is particularly true for expansive 
and multi-party marketing efforts such as water banks. The Project 
Team has organized its recommendations and the Statewide Water 
Marketing Strategies Report around Five Key Water Marketing 
Milestones needed to navigate water marketing: People; Markets; 
Logistics; Transactions; and Approvals. These Milestones are intended 
to order and organize interested parties’ thinking so they can assess 
the need and efficiently establish a local water market. 

To help water users navigate the  
Five Key Water Marketing Milestones, 
the Project Team has created a 
Foundational Questions exercise 
which presents a series of specific 
questions water users can apply  
to “unpack” each milestone.  
Please look at our Tips and Tools at 
water.utah.gov/water-marketing  
to find the Foundational  
Questions exercise. 
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1. Why are you here?

• There are several reasons to explore water marketing,  
  including:

 { You need more water.
 { You want money for water you own.
 { You want to test the water banking concept.
 { You want to keep water rights in good standing.

2. Is there a team invested in exploring water marketing?
 • Are the right people in the room to make decisions? 

• Who are the right people?

 { Local water rights owners whose water may be leased
 { Local water right users who want to lease water
 { People in decisions making positions about water
 {  People who are going to have input on how water  
is moved

• Examples of individuals to engage:

 { Regional State Engineer
 { Local Water Users Association Leadership
 { Local irrigation Company Board members/President
 { Entities interested in leasing water (NGOs; farmers; etc.)
 { Division of Water Resources personnel

Before any water marketing activities can commence,  
interested parties must identify and assemble the right  
people. It is critically important that key individuals join the 
discussion early in the process. This initial stage of exploring 
water marketing can be time intensive.
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Statewide Water Marketing Strategy Project 

Exploring the development of market tools  
favorable to local water users by piloting the  
Utah Water Banking Act. The Act promotes water  
leasing arrangements that are locally controlled,  
temporary in nature, and always voluntary.
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This document presents key foundational questions for the  
development of water marketing. Its purpose is to guide potential  
water marketing participants in the early stages of setting up a water 
bank so that lease arrangements and the water bank application  
and change application can proceed efficiently. Foundational  
considerations are presented as questions and organized sequentially 
with the key water marketing milestones identified.
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https://water.utah.gov/water-marketing/



